
 

   AGENDA
OCCUPANCY TAX ADVISORY

BOARD
OCTOBER 28, 2022

10:00 AM 
MEETING VIRTUALLY

 

 

PROCEDURES FOR OCCUPANCY TAX ADVISORY BOARD MEETING

 Written Public Comment: Members of the public may submit written comments on
legislation by clicking on the comment bubble to the right of the meeting on the public
portal at https://santafe.primegov.com/public/portal three hours prior to the start of the
meeting.

Join on Zoom: https://us02web.zoom.us/j/82070852155?
pwd=RkpQeFkrK2t5YW9KMjdWRnZ6aXJHZz09

By phone: 309 205 3325
Meeting ID: 820 7085 2155
Passcode: 924658

The   agenda   and   packet   for   the   meeting   will   be   posted   at
https://santafe.primegov.com/public/portal.

 
1. CALL TO ORDER

 
2. ROLL CALL
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3. APPROVAL OF AGENDA

 
4. APPROVAL OF MINUTES

 
a. OTAB Minutes August 26, 2022 (no Sept. 2022 meeting)

 

5. PRESENTATION
 

a. Lodger’s   Report   (Lutz   Arnhold,   Rosewood   Inn   Managing   Director,
lutz.arnhold@innrosewoodhotels.com)
 

b. Lodger’s   Tax   Report   (Randy   Randall,   TSF   Executive   Director,
rrandall@santafenm.gov)
 

c. OTAB Funding Reveiw Results (Randy Randy, TSF Executive Director,
rrandall@santafenm.gov)
 

6. ACTION ITEMS
 

7. MATTERS FROM STAFF
 

a. TSF Sales Report (David Carr, dacarr@santafenm.gov)
 

b. TSF   Marketing   Report   (Jordan   Guenther,   Director   of   Marketing,
jguenther@santafenm.gov)
 

c. TSF Executive Director Report (Randy Randall, TSF Executive Director,
rrandall@santafenm.gov)
 

8. MATTERS FROM THE BOARD
 

9. MATTERS FROM THE PUBLIC
 

10. NEXT MEETING: Friday, December 30, 2022
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11. ADJOURN
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October 2022 OCCUPANCY TAX ADVISORY BOARD 
STATISTICS REPORT

MONTH CURRENT LAST YEAR VAR VAR
September RMLR STR RMLR STR RMLR STR

OCCUPANCY
City Wide 79.5% 79.0% 73.6% 74.7% 5.9% 4.3%
Downtown 82.4% 80.1% 79.6% 77.5% 2.8% 2.6%
Cerrillos Road 81.6% 78.2% 74.3% 71.5% 7.3% 6.7%
Periphery 70.6% 61.1% 9.5%
County 77.7% 73.1% 4.6%

AVERAGE RATE
City Wide 230.42 217.02 195.94 187.47 34.48 29.55
Downtown 317.29 308.43 276.01 266.38 41.28 42.05
Cerrillos Road 147.17 132.14 118.06 111.82 29.11 20.32
Periphery 175.34 163.98 11.36
County 228.33 196.56 31.77

REVPAR
City Wide 183.26 171.38 144.22 139.98 39.04 31.40
Downtown 261.51 246.95 219.73 206.41 41.78 40.54
Cerrillos Road 120.13 103.34 87.70 79.91 32.43 23.43
Periphery 123.86 100.17 23.69
County 177.47 143.69 33.78

       Lodger's Tax (June)
Hotels $1,590,632 $1,410,038 $180,593
Short Term Rentals $423,775 $339,728 $84,046
Total $2,014,406 $1,749,767 $264,640

Short Term Rentals
# Available Occupancy Avg. Rate RevPAR

Entire Place
Private Room
STR Units Available

YEAR TO DATE VAR VAR
September RMLR STR

OCCUPANCY
City Wide 67.1% 67.8% 57.2% 59.3% 9.9% 8.5%
Downtown 66.5% 65.8% 58.0% 56.8% 8.5% 9.0%
Cerrillos Road 70.5% 68.4% 60.4% 60.9% 10.1% 7.5%
Periphery 63.1% 50.1% 13.0%
County 67.2% 58.9% 8.3%

AVERAGE RATE
City Wide $198.62 $186.68 $164.25 $153.38 $34.37 $33.30
Downtown $277.54 $266.88 $231.76 $226.56 $45.78 $40.32
Cerrillos Road $125.22 $117.09 $100.52 $92.35 $24.70 $24.74
Periphery $170.63 $149.11 $21.52
County $198.78 $163.20 $35.58

REVPAR
City Wide $133.36 $126.58 $93.90 $90.95 $39.46 $35.63
Downtown $184.50 $178.92 $134.31 $128.78 $50.19 $50.14
Cerrillos Road $88.24 $80.11 $60.72 $56.20 $27.52 $23.91
Periphery $107.67 $74.67 $33.00
County $133.54 $96.05 $37.49

          Lodger's Tax 12 months through June
Hotels $3,020,290 $2,538,773 $481,517
Short Term Rentals $828,368 $638,554 $189,814
Total $3,848,658 $3,177,327 $671,331
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OTAB Marketing Report 
October 2022 

Reporting for October 28, 2022 Meeting 
 
 
 

EXECUTIVE SUMMARY 
Key marketing highlights for September and October  
 

1. [CONDE NAST TRAVELER READER’S CHOICE] Santa Fe Ranked #3 (up from #4 in last 
year’s poll) 

 
Santa Fe ranked #3 on the list of "The Best Small Cities in the U.S." in the 2022 Reader's 
Choice Awards. 
 
Bishop's Lodge ranked #21 on the 2022 Conde Nast Traveler Readers' Choice Awards 
list for "Top 25 Hotels in the Southwest & West." 

 
 

2. [TRIPADVISOR] “Best Fine Dining Restaurants in the US” 

 
Two Santa Fe restaurants ranked on the Tripadvisor “Best Fine Dining Restaurants – United 
States” list in the 2022 Traveler’s Choice Awards: Sazón at #8 and Geronimo at #15. 
 

 
 

3. [PR UPDATES & RECENT MEDIA COVERAGE] 
 

In September of 2022, the public relations teams’ efforts were focused on promoting annual 
fall events like Santa Fe Wine & Chile Fiesta and Indigenous People’s Day, as well as, 
generating interest in future press trips for late fall/winter. TOURISM Santa Fe partnered with 
NMTD this month to host three media in the city. 
 
The team also began building out our pitch strategy for winter 22/23 and is preparing 
significant outreach themed around Santa Fe’s unique holiday traditions and skiing 
experience.  

  
Recent Website Coverage Includes: 
 

• The Best of Santa Fe, According to a Local (Travel + Leisure) 
 

• As a result of Tom Austin’s media visit, Business Traveler Magazine published their Extra 
Day piece featuring Santa Fe! 

 

• The Best Fine Dining restaurants in the US, According to TripAdvisor (Timeout.com) 

https://www.cntraveler.com/gallery/best-cities-us
http://www.cntraveler.com/readers-choice-awards/united-states/southwest-top-hotels
https://www.tripadvisor.com/TravelersChoice-Restaurants-cFineDining-g191
https://www.tripadvisor.com/TravelersChoice-Restaurants-cFineDining-g191
https://www.travelandleisure.com/trip-ideas/santa-fe-new-mexico-best-art-dining
https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=f54487fd-e016-4cac-9b59-86422c47ec7b
https://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=f54487fd-e016-4cac-9b59-86422c47ec7b
https://www.timeout.com/usa/news/this-is-the-best-fine-dining-restaurant-in-the-us-according-to-tripadvisor-100322
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HIGHLIGHTS 
 

 

Santa Fe Margarita Trail 

The TSF team continues to fulfill passport orders; manage prize inventory; promote the Trail on 

social media and through PR efforts; and maintain communication with Margarita Trail participants.  

Cumulative Totals 

September 2022  

• 14,854 Margarita Trail Apps have been downloaded onto Apple or Android devices 

• 15,340 paper Passports have been purchased at our Visitor Centers and by partners 

• 6,130 people have earned an official T-Shirt by collecting five stamps on the Trail.  

• More than 350 members of the Margarita Society who have earned 10 or 15 stamps.  

• 325 margarita lovers have earned a free autographed copy of The Great Margarita Book by 
Al Lucero by earning 20 stamps.  

• 204 people have completed more than 30 stops on the Trail, which earned them a custom 
Margarita Trail Bartender Kit. 

 
Public Relations 

• 7 Press Releases 

• 350 Journalist have experienced the Trail 

• $10,663,395 amount of earned media 
 
Social Media  

• 612 Total Social Media Posts 
 

Santa Fe Retail Marketplace 

The TSF team continues to work with the Shop Where I Live team to maximize efficiencies and 

develop additional promotional campaigns to support the Santa Fe Marketplace. 

Cumulative Totals 

September 2022 

• Total Sales: $27,869 

• Businesses: 94 

• Items Sold: 338 

• Total Orders: 239 

• Published Products: 1,067 
 

Q3 2022 MARKETING METRICS 

A summary of Q3 2022 Marketing Results is below. Full report is included in the packet. 
 
Website [Q3 Y/Y Change] 

• Total Visits: 466,701 [UP 0.97%] 
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• New Visits: 346,842 [DOWN 0.95%] 
• Average Pages Per Session: 3.4 [DOWN 15.37%] 
• Average Time on Site: 3:16 [DOWN 22.3%] 
• Overall Conversion Rate: 18.3% [UP 25.6%] 

Overall site performance has made impressive strides YoY, with both goal completions and 
goal conversion rate increasing by 25% with nearly the same amount of sessions as 2021. 

• A 39% lower bounce rate and a 28% increase in pages per session show that users were far 
more engaged on site compared to the previous year. 

• Paid search in particular was an extremely valuable channel in Q2. This channel produced 
52% more goal completions and a 17% higher conversion rate. This is impressive 
considering spend on Google search was actually lower compared to 2021. 

• The things to do page was a source of much of the growth in terms of the increase in goal 
completions. This page alone underwent a 350% increase in goal completions YoY. Google 
search trends show consumers’ willingness to buy and spend, but many are looking for deals 
on things like food, items, and experiences. Consumers are even venturing back to their pre-
pandemic lifestyle behaviors, including spending on out-of-home activities and events, but 
they’re also doubling down on things that are available for free as per the Google Parnter 
Insights Reports from Q2. 

Meetings RFP submissions doubled YoY thanks to increases in conversions coming from 
both organic and paid search. 

• Paid search in particular had a 316% increase in goal completions thanks to the increased 
investment in that tactic. 

• Meetings outbound clicks also increased by 134% thanks to a massive increase of 396% 
coming from paid search. This insight is in-line with the momentum of business travel 
increasing again. Many business professional are now returned to the office and many are 
also returning to the road for business travel. Globally, business travel demand in Q2 was up 
more than 40% quarter-over-quarter, according to Expedia. 

Public Relations [Q3 Y/Y Change] 

• Earned Media: $1,848,909 [DOWN 38.2%] 
• Earned Media Impressions: 267,715,414 [UP 106.2%] 

In quarter three of 2022, the public relations team focused on executing group press trips for the 
Centennial SWAIA Santa Fe Indian Market in August and Santa Fe Wine and Chile in September in 
addition to customized individual trips.  The TSF team partnered with SWAIA and NMTD to host 
eight journalists for the market weekend. A highlight of their visit was a press reception event where 
the local team welcomed and networked with press attendees.  Hosting these media participants for 
Indian Market resulted in a significant amount of media coverage that quickly went live both during 
the event and within two weeks after, providing a major boost to the Q3 metrics. The continued effort 
to host media in the destination this quarter has resulted in a year to date increase of 143% 
compared to the previous year. 

Top publications featuring the destination this quarter included Travel+Leisure, Vogue, WWD, 
Forbes, Vine Pair, Phoenix Magazine and more resulting primarily from press trips to the destination. 
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In July, the Travel + Leisure World’s Best Awards 2022 were announced and Santa Fe secured the 
#3 spot on the “Best Cities in the United States” list. The September issue of Sunset Magazine 
highlighted Santa Fe as a “Standout Southwest Culture Trip” in the 2022 Travel Awards. Additionally 
several Santa Fe attractions and events ranked in the top 10 on USA Today 10Best Readers’ 
Choice Award lists. 

Social Media [Q3 Y/Y Change) 

• Facebook Followers: 87,027  [UP 6.7%] 
• Twitter Followers: 16,496 [UP 3.68] 
• Instagram Followers: 55,236 [UP 13.33%] 
• Pinterest Impressions: 164,990 [UP 13.36%] 
• YouTube Subscribers: 854 [UP 8.38%] 

Facebook followers increased 6.7% Y/Y, with 4872 new followers to the page. Engagement dropped 
22.6% Y/Y, primarily as a result of changes in the way engagement was measured. Twitter followers 
increased 3.7% Y/Y. Instagram continues to be the most rapidly growing channel, seeing an 11.8% 
increase in followers Y/Y (6,496 new followers). Organic Pinterest impressions are up 13.4% Y/Y. 
YouTube video views dropped dramatically as paid promotions were scaled back. 

Blog [Q3 Y/Y Change] 

• Page Views: 180,597 [UP 161.96%] 
• Average Time on Blog: 2:34 [DOWN 11.7%] 
• Referrals to Website Percentage: 13.6% [DOWN 24%] 

Blog traffic has increased 161.98% Y/Y. Time on site decreased 11.7% Y/Y. /welcome-back was the 
most visited page for the quarter. 
 
Email Newsletter  
 

• Industry: Marketing Report [Y/Y change] 
o Subscribers: 1,456 [UP 0.8%] 
o Avg. Open Rate: 38.1% [UP 65.6%] 

• Consumer: Santa Fe Marketplace [Q/Q change] 

o Subscribers: 18,155 [UP 5.73%] 
o Avg. Open Rate: 40.6% [UP 53.34%] 

• Consumer: Santa Fe Scoop [Q/Q change] 
o Subscribers: 51,767 [DOWN 7.17%] 
o Avg. Open Rate: 31.28% [UP 2.09%] 

 
 

Santa Fe Scoop (Consumer) 
The 7.1% decrease in Total Subscribers is due to an increased number of bounced emails on The 
Scoop newsletter sent on September 30. This appears to be a temporary issue relating to the 
santafe.org domain settings.  The newsletter continues to perform well with an average open rate of 
31.28%. 
 
Santa Fe Marketplace (Consumer) 



 

OTAB Marketing Report Page 5 

Total Subscribers for Santa Fe Marketplace increased 5.73% over the last three months, with 984 
new subscribers. Open rates also increased when compared to last quarter for the months of July, 
August, and September with an average open rate of 40%. Average click through rates remain 
stable at 3.9% 
 
Marketing Report (Industry):  
Overall engagement with the Marketing Report remains strong, with average open rates 
approaching 40%. 
 

 
Paid Media/Advertising [Q3 Y/Y Change] 

• Ad Spend: $304,126.11  [DOWN 25.14%] 
• Ad Impressions: 23,201,809 [DOWN 31.95%] 

Paid media ramped up throughout Q3 to its highest levels to date in September.  The media mix 
consisted of Social, Paid Search, YouTube, Print, Display, CTV/Pre-Roll, Site Direct Display, 
Custom Content and Influencers. Spend and Impressions were down YoY primarily due to a reduced 
spend in July at the start of FY23. 
 

MONTHLY METRICS
 

WEBSITE & NEWSLETTERS 
 

 

September 2022 Website Performance Metrics 

VISITS: 

• Total Sessions 153,705  (4.7% increase Y/Y) 
• New Users 118,717 (3.9% increase Y/Y) 
• Pages per Session 2.03† (48.6% decrease Y/Y) 
• Average Time on Site 2:08† (57.5% decrease Y/Y) 

• Conversion Rate 18.77% (41.6% increase Y/Y)  

VISITOR GENDER: 

• 61.1% Female 

• 38.9% Male  

VISTOR AGE: 

• 10.1% 18-24 

• 16.6% 25-34  

• 19% 35-44 

• 19.4% 45-54  

• 18.6% 55-64  

• 16.2% 65+  

Newsletter - Industry 
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TOURISM Santa Fe Marketing Report  

• Date: 9/14/22 

• Sent: Number sent: 1,456 

• Number opened: 571 

• Open rate: 39.2% 

Newsletter - Consumer 

SANTA FE MARKETPLACE 

The monthly Santa Fe Marketplace newsletter is distributed the first Wednesday of each month to 
our consumer database, and highlights seasonal Santa Fe vendor’s products and categories 
promoted and sold through the Santa Fe Marketplace. 

It’s Fall on Santa Fe Marketplace 
https://mailchi.mp/santafe/autumn-in-santa-fe-7510814 
 

• Send Date: 9/21/22 

• Subscribers: 18,155 

• Number Opened: 6,927 

• Open Rate: 38.2% 

• CTR: 4.2 

SANTA FE SCOOP 

Santa Fe Scoop, our monthly consumer awareness newsletter distributed at the end of each month, 
informs and inspires potential visitors with current happenings, must-see events, 
national/international accolades, blogs, deals & specials, and more!  

Fall in Love with Santa Fe in September 

https://mailchi.mp/santafe/get-the-scoop-on-july-in-santa-fe-7510802 

• Send Date: 9/28/22 

• Subscribers: 51,767 

• Number Opened: 15,107 

• Open Rate: 29.2% 

• CTR: 2.1% 

 

 
SOCIAL MEDIA

 

Summary 
Facebook page followers grew 0.6% M/M. Engagement was down 26.6% M/M. Instagram followers 

increased .2% M/M, with a 9.9% M/M decrease in engagement. Twitter impressions and 

engagement were down 5.0% M/M and 11.7% M/M respectively. Pinterest organic impressions were 

https://gcc02.safelinks.protection.outlook.com/?url=http%3A%2F%2Fclick.santafenm.gov%2Fls%2Fclick%3Fupn%3DXzlKyeoIghL2sGpCElttW6zFeOX5bUgnIPMBr5FX9L5JLxy8C7irjAPLc9xfeWY0DFIO_glE99Ws7dtV6uBAtgemWk8qZo6IhAy4GlNwqld7Yb7GUTQqTLK8w-2BDvFFWw-2Ff6-2BQPD-2Biloq0BP5xXQao9jylLxg-2FGxpY5GUW9gxjIBCQuFB1U30n1fGxHxqKrPeM7ASIPmzN532hi9oDU9UGXDTtztq-2BjYSRomE3cuw330yJMxTlxy0dyaUovR5cdym5jsxeQbUXnMb-2F2koYAuT5kae8B9uJAYxOOOS1VBEWB4lpilnU4LLdyn4s5p85w39PKdfD9A2CE2o9lmfbOSQxW3o8dS4aszHv3skOtT8xdGt4Rv-2FcgX-2Fk9UX6wuDp3HJHxCORQ9tUegpONyjyzFAZhNHqorPPJUyHfq9pZOOv8Du9-2F5a9VjR-2Fnj99yWWxN1Bl3ZVC&data=04%7C01%7Cjlrice%40santafenm.gov%7Ce2b020610f6d48777c1d08d9d5e027f5%7C77b69f5a55ed436386164867b0bc707f%7C0%7C0%7C637775981010831884%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000&sdata=Mks36T2bhxf30FFQkRWwpQiECf%2BpgkpyWis8f4DLbyM%3D&reserved=0
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down 23.3% M/M. YouTube saw its strongest growth in followers in recent months, up 1.2% M/M, 

while views spiked 15.6% M/M with an increased paid presence.  

 
September 2022 Performance Metrics 
 

• Total Page Followers: 87,027 (0.6% increase M/M) 

• Engagement: 25,375 (26.6% decrease M/M)  

• Top Ranking Post:  
Reactions: 2,429 
Comments: 132 
Reach: 89,365 
“The largest museum in Santa Fe is Santa Fe itself. 

#TheCityDifferent | SantaFe.org : @leicaboss63” 
 

 

Twitter
  

 

• Followers: 16,499 (0.3% increase M/M)  

• Monthly Impressions: 14,900 (5.0% decrease M/M) 

• Engagement: 489 (11.7% decrease M/M)  

• Top Ranking Post: “For 98 years, Santa Fe's original burning man Zozobra, a 50-foot tall, 
storied marionette, has been built anew. And each year he is stuffed with thousands of paper 
"glooms" to go up in smoke (and disappear from our lives) #TheCityDifferent 
https://www.santafe.org/blog/post/zozobra/ …” 
Impressions: 1,473 
Retweets: 10 
Total engagements: 56 

 
 

Instagram
 

 

• Followers: 55,236 (0.2% increase M/M)  

• Engagement: 16,168 (9.9% decrease M/M)  

• Top Performing Post:  
“Santa Fe, New Mexico - best things to do and favorite restaurants?? Comment 
below! #kokovisitsnewmexico New mural in Austin by @CityofSantaFe @ 501 N IH-35! 
I’ve been to Santa Fe a few times and it’s still one of my fav cities - I can’t wait to go back! 
[ my Santa Fe travel list ] 

〰 explore the galleries on Canyon Road 

〰 soaking in the hot springs 

〰 eating at the local restaurants” 

Likes: 3,015 
 

Pinterest
 

• Organic Impressions: 37,120 (23.3% decrease M/M) 

 

https://www.facebook.com/hashtag/thecitydifferent?source=feed_text&epa=HASHTAG&__xts__%5B0%5D=68.ARDJ5iOfezmHE7wOLqB5K8dfGyHk7k2HQd3-mVi51hYFpS-AvlAsHZb5Dntupbw0hIUDq6p-4Jf04hXarlUGzs6cl2ZVDpNIepaEpMd15egJ3CWvg4u7fCh7bd7kwt-YVk8Usv35XZZQNSMDpxO1oNbspEtbpXBwpzUMLpTzFllMkIy7ROc8W9dautCeoD29nyOLaqQx3QndAC8W2o6eHukXoV0QhYbF1pXARi2gaq6LOy4Xd1qZ7tBKjT6O2MzbDp9zdTAzGC_2lXGOrdekyzjHu_4an5_At9Nz3_nyw11JdXnQN0okow&__tn__=%2ANK-R
https://twitter.com/CityofSantaFe/
https://twitter.com/CityofSantaFe/
https://twitter.com/hashtag/TheCityDifferent?src=hash
https://t.co/UWXBoLdQga
https://twitter.com/CityofSantaFe/
https://twitter.com/CityofSantaFe/
https://www.instagram.com/explore/tags/kokovisitsnewmexico/
https://www.instagram.com/CityofSantaFe/
https://twitter.com/CityofSantaFe/
https://twitter.com/CityofSantaFe/
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YouTube 
 

• Subscribers: 854 (1.2% increase M/M) 

• Views: 51,994 (238.6% increase M/M) 

Santa Fe Insider Blog  

September 2022 Performance Metrics  

• Total Blog Views: 42,753 (25.9% decrease M/M)  

• Average Time on Blog: 3:24 minutes (68.6% increase M/M) 
  

September 2022 Blog Posts 
 
Dia de Muertos in Santa Fe 

• Updated September 16, 2022 

• Views: 512 
 
Fall for These 11 October Events in Santa Fe 

• Updated September 13, 2022 

• Views: 3,332 
 
Santa Fe Celebrates Indigenous Peoples Day 

• Updated September 7, 2022 

• Views: 276 
 

 
Outdoor Dining in Santa Fe: 8 Top Patio Restaurants 

• Updated September 2, 2022 

• Views: 2032 
 

Find your Inner Calm in Santa Fe’s Soothing Waters- Pools, Springs, and Spas 

• Updated September 1, 2022 

• Views: 484 
 

 
Top 5 Viewed Blog Posts in September 
 
25 Reasons to Love Santa Fe 

• Published June 20, 2020 

• Views: 4,781 
 
Fall for These 11 October Events in Santa Fe 

• Updated September 13, 2022 

• Views: 3,332 
 
11 Surprising Facts about Santa Fe, NM 

• Published February 13, 2020 

• Views: 3,134 
 

https://twitter.com/CityofSantaFe/
https://www.santafe.org/blog/post/day_of_the_dead_santa_fe/
https://www.santafe.org/blog/post/october-events/
https://www.santafe.org/blog/post/indigenous_peoples_day/
https://www.santafe.org/blog/post/outdoor-dining-in-santa-fe/
https://www.santafe.org/blog/post/find-your-inner-calm-in-santa-fes-soothing-waters-pools-springs-and-spas/
https://www.santafe.org/blog/post/welcome_back/
https://www.santafe.org/blog/post/october-events/
https://santafe.org/blog/surprising-facts/
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Take a Tour of Santa Fe’s Historic Sites 

• Published May 7, 2019 

• Views:  2,628 
 
Hiking Trails You Can Access From Santa Fe 

• Published October 31, 2019 

• Views: 2,358 

 
 
 
 

PUBLIC RELATIONS 
 

Summary 
 

 
 
In September of 2022, the public relations teams’ efforts were focused on promoting annual fall 
events like Santa Fe Wine & Chile Fiesta and Indigenous People’s Day, as well as, generating 
interest in future press trips for late fall/winter. TOURISM Santa Fe partnered with NMTD this month 
to host three media in the city. 
 
The team also began building out our pitch strategy for winter 22/23 and is preparing significant 
outreach themed around Santa Fe’s unique holiday traditions and skiing experience.  
 
 

Performance Metrics 

September 2022 Numbers (YOY, vs September 2021) 

• Pitches: 203 (increase 120% Y/Y)  

• Press Releases: 1 (no change Y/Y) 

• Media Visits: 4 (increase 300% Y/Y) 

• Media Contacts: 217 (decrease 37% Y/Y) 

• Earned Media: $476,836 (decrease 36% Y/Y) 

• Total Impressions: 68,265,960 (increase 4% Y/Y) 

• HARO submissions: 1  
 
Year-to-Date 2022 (vs YTD 2021)  

• Pitches: 1,260 (increase 30% Y/Y)  

• Press Releases: 3 (decrease 50% Y/Y) 

• Media Visits: 26 (increase 188% Y/Y) 

• Earned Media: $4,921,694 (decrease 25% Y/Y) 

• Total Impressions: 701,857,570 (decrease 5% Y/Y) 

• HARO submissions: 5 
 

 
MEDIA PLACEMENTS – ADVERTISING

 
 

https://www.santafe.org/blog/post/historic-sites/
https://santafe.org/blog/hiking-trails/
https://santafe.org/blog/hiking-trails/
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September 2022 Performance Metrics 

Total Spend: $134,669.93 (32.6% increase Y/Y) 
Total Impressions: 9,880,117 (31.5% increase Y/Y) 
 
September 2022 Media Campaigns 
 
Traditional Media 
 
Impressions: 1,187.878 (100% increase Y/Y) 

Spend: $33,330.03 (100% increase Y/Y) 

 
Traditional Media Buys: 
 
Print 

• 5280 Magazine 

• Galerie 

• New Mexico Magazine 

• Phoenix Magazine (NMTrue CoOp) 

• Texas Monthly 
 

Interactive/Digital 

• Teads 

• Artnews 

• Expedia 

• Galerie 
 

 
 
Trade Desk 
 
Impressions: 2,897,764 (11.5% decrease Y/Y) 
Spend: $19,939.42 (19.48% decrease Y/Y) 
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PAID SOCIAL MEDIA 
 
Facebook 
Impressions: 951,520 (40.27% decrease Y/Y) 
Spend: $15,041.03 (36.58% decrease Y/Y) 
 
Pinterest 
Impressions: 468,423 (37.12% decrease Y/Y) 
Spend: $6,341.29 (16.24% decrease Y/Y) 

 
 
 
YouTube 
Impressions: 1,424,002(15.21% decrease Y/Y) 
Spend: $11,039.92 (5.95% increase Y/Y) 
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Google – Performance Max 
(New media tactic. No Y/Y data available.) 
 
Impressions: 1,233,238 
Spend: $1,494.13  
 

 
 
PAID SEARCH 
 
Google & Bing 
Impressions: 164,962 (36.92% decrease Y/Y) 
Spend: $11,787.23 (27.8% decrease Y/Y) 
 
 
MEETINGS & GROUPS 
 
Search (Google) 
Impressions: 8,652 (243.74% increase Y/Y) 
Spend: $1,229.97 (281.53% increase Y/Y) 
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